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I. POTENTIAL EXPORT OPPORTUNITIES 

According to the Decision Support Model (DSM)
1
, the top 10 of product groups which are most promising for Lithuanian exporters 

in France is dominated by items produced by the clothing and apparel industry. Items produced by the electro-technical 

engineering industry can also be found in the top-10. The DSM also identified potential export opportunities in France for products 

manufactured by the Lithuanian metal processing industry, the mechanical engineering industry (machinery and equipment), the 

chemical industry, the plastics industry, the furniture industry, the fish processing industry and the printing and publishing industry.   

Table 1. Top 10 export opportunities for Lithuanian companies in France according to the Decision Support Model. 

HS six-digit product code and description 

Short-
term 

growth 
(2015) 

Long-term 
average 
growth 
(2010-
2015) 

Import 
market 

size 
(million 
euro) 

Degree of 
concentration 

(HHI-index) 

620444 Women‘s or girl‘s dresses of artificial fibres (excl. knitted or crocheted and 
petticoats) 

42.4% 23.8% 189.0 0.152 

620640 Women‘s or girl‘s blouses, shirts and shirt-blouses of man-made fibres 
(excl. knitted or crocheted and vests) 

29.8% 27.9% 452.1 0.165 

610463 women's or girls' trousers, bib and brace overalls, breeches and shorts of 
synthetic fibres, knitted or crocheted (excl. panties and swimwear) 

29.0% 19.9% 255.9 0.159 

630790 made-up articles of textile materials, incl. dress patterns, n.e.s. 28.3% 9.5% 393.5 0.157 

853110 burglar or fire alarms and similar apparatus 58.7% 20.5% 346.8 0.211 

620469 women's or girls' trousers, bib and brace overalls, breeches and shorts of 
textile materials (excl. of wool, fine animal hair, cotton or synthetic fibres, knitted or 
crocheted, panties and swimwear) 

39.9% 5.3% 160.4 0.146 

610990 t-shirts, singlets and other vests of textile materials, knitted or crocheted 
(excl. cotton) 

14.7% 12.4% 774.9 0.166 

620343 men's or boys' trousers, bib and brace overalls, breeches and shorts of 
synthetic fibres (excl. knitted or crocheted, underpants and swimwear) 

15.4% 6.8% 204.4 0.155 

850980 electro-mechanical household appliances, with self-contained electric 
motor (excl. vacuum cleaners, dry and wet vacuum cleaners, floor polishers, 
kitchen waste disposers, food grinders and mixers, fruit or vegetable juice 
extractors, and hair-removing appliances) 

32.1% 15.6% 154.4 0.232 

620443 Women's or girls' dresses of synthetic fibres (excl. knitted or crocheted and 
petticoats) 

9.5% 14.8% 363.3 0.169 

Source: Eurostat Comext, UN Comtrade, Statistics Lithuania and Enterprise Lithuania calculations. 

                                                                 
1
 The Decision Support Model (DSM) is used to identify suitable export opportunities. The DSM takes into account Lithuania’s revealed 

comparative advantage (products in which Lithuania is a relatively strong exporter in world markets), short-term and long-term import (value) 
growth of the product under consideration and the degree of market concentration for this product (an assessment whether it is difficult to enter 
the market for that product, the lower the index, the least concentrated the import market for this product). The full list of export opportunities for 
Lithuanian exporters in France is available on request from analitikai@verslilietuva.lt.  
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